BID Update newsletter
For local boards and business associations operating Business Improvement
District (BID) programmes in Auckland’s town centres and commercial precincts.

In this issue, we speak with four men who share a connection with
Newmarket, the fashion precinct offering more than bricks and mortar.
We also meet Jodie from the Block’, find out what’s app in Uptown
and meet a BID manager who has been there, done that.

Key Links
October 2018
Auckland Council

We remind you how you can benefit from one business improvement
district’s investment in CRM and offer you prizes when you fill in our
latest survey.
Don’t forget that you can visit https://bid.aucklandcouncil.govt.nz/news
to check out our news archive, access information and previous
editions of this newsletter.

BID news
BID policy
Useful documents
Email the BID team

FIVE prizes up for grabs!

BID programme managers will be in to win double
tickets to West End show Peter Pan Goes Wrong at
the Civic (Sat, Nov 3rd), a family pass to Auckland
Zoo or a year’s free entry to the Auckland Art Gallery
once they complete our survey before Oct 31st.
We’re asking different questions this year building
primarily on your answers and suggestions from
last year’s survey.
What you tell us will guide our team’s priorities in
the coming year.
•
Thanks once again to Regional Facilities Auckland for
providing this year’s prizes. Visit https://www.rfa.nz/

The survey will take approximately 5-10
minutes to complete, and we’ll email you
the link during the w/c October 15th.

Janine extends offer to BIDs

Business North Harbour GM Janine Brinsdon,
pictured, delivered a popular presentation last month,
showcasing the power of the industrial precinct’s
Customer Relationship Management (CRM)
membership portal.
The customised Zoho CRM software delivers a robust
membership database platform which also enables
the collation of economic data.
Janine offered fellow BID managers the opportunity to
share the CRM tool at cost - $35 per user. Email
Janine for more information.

ATEED, Panuku to present

Come along to our (Monday) October 15th BID
network meeting to hear presenters from councilcontrolled organisations, ATEED and Panuku.
First up will be a co-presentation by Panuku’s
Connie Clarkson, pictured, and Northcote Town
Centre Manager Gary Holmes, followed by ATEED’s
John Norman and Chris Lock.
You will learn more about a northern regeneration
and Auckland’s Prosperity Index respectively.
Connie Clarkson

Post AGM to do list

After you’ve held your AGM, please send us your
draft minutes and approved documents to confirm
your proposed BID grant for 2019-20.
Also, at your first post-AGM board meeting, we
advise you to get everyone to (re)sign your board
charter. It’s not only good practice, it helps set
behavioural expectations for the coming year.
Takapuna Beach CEO Terence Harpur
presented at the BID’s 2017-18 AGM.

READ STEVE BRANCA’S AGM TIPS FOR MANAGERS

Wise words from Wendy

Experienced BID programme manager, Wendy
Dunn, pictured, has a ‘been there, done that’ CV
including providing parental leave cover for Kendyl
Sullivan at Pukekohe until March 2019.
Wendy, who managed Manurewa for three years,
has also worked at Blockhouse Bay and Howick
and consulted to other business associations
around Auckland and Wellington.
“Each BID has its challenges, from resilience in
businesses during hard times, right up to the
complete complacency of its members,” the straight
talker told us.
READ MORE

Retail spending on the rise

According to consumer expenditure experts
Marketview, retail spending rose 3.7% to $19.17B
across Auckland during the 12 months to 30 June
2018.
The number of transactions rose by 3.6% to a fraction
under 400 million during the same fiscal year.
The data is primarily sourced from electronic card
transactions made via Paymark network at each of
the BIDs operating within Auckland.

Mobile traders
Frustrating as they are in the eyes of ‘bricks and
mortar’ BID ratepayers, mobile traders are not illegal
and can sell or serve within town centres and other
public places.
Anti-competitive legislation prevents local authorities
banning the practice. While they don’t pay rates, this
is countered to some degree by mobile traders being
charged both a licence fee and a rental charge for the
space that they occupy. The rental charge can be
significant, depending on the area that the mobile
trader is operating in.
•

Street Trading licences now sit with our
Alcohol Licensing unit. READ MORE

Bricks and mortar – the point of difference

Newmarket CEO, Mark Knoff-Thomas, pictured,
doesn’t subscribe to the bricks and mortar is under
threat school of thought.
“Bricks and mortar retailers are having to adjust to a
new landscape though, and identify ways to
diversify their offering, so they can capture a wider
market through as many channels as possible.
“In fact, bricks and mortar is becoming the great
differentiator and one of the best ways for
meaningful customer experience delivery,” he said.
READ MORE

View from the Chair
Mark Hill-Rennie, Newmarket Business Association

The second double-barrelled Mark in Newmarket is
Chairman, Mark Hill-Rennie, pictured, who speaks
about the BID’s refreshed strategic plan.
“To enable the development of the Newmarket
precinct, we work widely with the whole community,
recognising that we all have a part to play in our
town’s success.
“One of our strategic imperatives is to optimise
stakeholder engagement – this encompasses
diversity and inclusion,” he said.
READ MORE

Local board insights
Rob Thomas, Waitematā Local Board

Rob Thomas, pictured, has a strong working
knowledge of the BID world, working closely with
both Uptown and Newmarket.
The Waitematā Local Board area contains six
business improvement districts, the most recent of
which – Uptown – was established with Rob’s
strong support back in 2011.
He currently represents his local board in its
collaborative relationship with Newmarket.
READ MORE

Local board insights
Cameron Brewer, Rodney Local Board

Once dubbed the ‘mayor of Newmarket’ during his
high profile stint managing the fashion precinct’s
BID programme, Cameron Brewer, pictured,
currently represents the Rodney Local Board in its
dealings with North West Country
The former councillor and council staffer stepped up
from the role of alternate when fellow local board
member Phelan Pirrie stepped into management.
We caught up with Cameron to get his take on local
economic development.
READ MORE

Phelan focused on running the show

From business champion to local board rep and now
BID programme manager, there’s a man who has
covered all the BID bases.
North West Country’s Phelan Pirrie, pictured, took
up the management role in July.
We caught up with the Muriwai marketer again
recently to find out how he’s settling in.
READ MORE

Beaches, shopping, lifestyle. . .

Beaches, shopping, lifestyle. . . that’s the
marketing pitch from a triumvirate of town centres
north of the bridge.
Explore North Shore is a joint initiative by
Devonport, Takapuna Beach and Milford business
associations in association with ATEED and the
Devonport-Takapuna Local Board.
With the website now live following a soft launch,
the campaign is well underway.

Spring’s sprung in Te Atatu

Te Atatu Business Association’s promotional
activities are changing with the seasons.
Instead of the western BID’s usual approach, it
has launched seasonal promotions which link to
its Te Atatu Views publication.
Shoppers who buy anything from the town
centre’s participating stores go into the draw for
prizes worth up to $500.
READ MORE

Meet Jodie from the Block’

Jodie Judd, pictured, has worked alongside Gary
Holmes in delivering quite a bang for the Blockhouse
Bay BID buck ($58,000 BID grant) since mid-2017.
During that period, the 15-hours-a-week Town Centre
Co-ordinator has delivered in-store promotions,
produced regular By the Bay email newsletters and
kept in touch with the BID’s 65 businesses.
“This is the best job I’ve ever had,” said the
Blockhouse Bay local.
READ MORE

What’s app at Uptown?

Uptown Business Association has launched its
futuristic augmented reality (AR) app to coincide with
the start of the Auckland Heritage Festival.
Uptown AR-FM is an audio tour and augmented
reality experience that takes you on a journey of nine
landmarks across the innovative business
improvement district.
BID programme manager Gary Holmes said it is
believed to be the first time such smartphone-based
technology has been used this way in a business
district anywhere in the world.
READ MORE

NEW: Situations Vacant service

It has been helpfully suggested that, through BID
Update and our BID website, we help business
associations advertise their job vacancies.
This informal ‘Situations Vacant’ service would help
existing BID programme managers/team members
see what positions are available. If you tell us, we’ll
then tell you all – and let you know who got the job.
Thanks to Business Manukau’s Kerry Burridge for
the idea which would complement BID Managers’
existing Facebook page.

EOY financials

INSERT

Nearly a quarter of BID-operating business
associations’ income during the FY16-17 came
from sources other than the BID targeted rate – a
great result for diversified funding.
We’ve just analysed that year’s financials and
found that the 48 ‘BIDs’ raised an additional $4.7m
in sponsorship and other funds to complement their
combined $15.7m BID grant.

Challenge your perceptions

Media group Stuff is running a series of thoughtprovoking articles about a place it dubs “our
most misunderstood suburb”.
Ōtara – Southside Rising – paints an altogether
different picture to challenge the often negative
perceptions from across the city.
Identified as one of the less prosperous parts of
town, it is nevertheless in good heart. At that
heart is the Ōtara Shopping Centre, in the safe
hands of BID programme manager Rana Judge.

Major growth planned

Auckland’s Unitary Plan has identified land around
Drury-Opāheke and Pukekohe-Paerata as areas for
future urban development. Significant urban growth in
these two southern areas is expected over the next
three decades.
We’ve recently consulted the community on options
for transport networks and use of land for future
housing and jobs in these up-and-coming areas.

Drury

READ

Visit Knowledgeauckland.org.nz

The Research and Evaluation Unit – RIMU – is our
environmental, social, economic and cultural
research centre.
RIMU provides the high-quality evidence that assists
Auckland Council’s policy development,
implementation and evaluation. It also promotes
council research results and publications to the wider
community.
•

See an overview of current Auckland economic
indicators.

•

Subscribe to Economy, business and industry here.

Around the city

BIDS IN BRIEF
•

Singapore precincts join pilot BID. . . more

•

Colorado BID officially creative. . . more

•

Tawa – BID at the third attempt. . . more

•

BID wins Keep Scotland Beautiful award. . more

Send us your stories, photos and feedback!
This e-newsletter was sent from Auckland Council’s BID Programme
Team, Governance Division, Level 25,135 Albert St, Auckland. If you no
longer wish to receive this email, please contact us at
bids@aucklandcouncil.govt.nz

