
 

 

 
 

 

 
 
 

 

‘Pop In’ to Panmure for a taste 

 

As a call to action, ‘Pop In to Panmure’ was created by the local business association to 

reflect the fact that customers traditionally came into the township for a short time. 

Town Centre Manager Chris Sutton not only came up with the catchy tagline, she has also 

developed successful promotional campaigns for the business improvement district for more 

than a decade. 

“We created the retro ‘Pop In’ badge in 2013 when we updated our website. We’ve been 

really happy with the branding and are exploring a separate event and promotions website 

with the address popintopanmure.co.nz,” says Chris. 

“Our vision is for Panmure is to be a busy and thriving shopping, service and ‘eating out’ 

destination that is the focal point of the surrounding community. 

“With this in mind, we’ve focussed on promoting the town’s food outlets since 2007, leading 

to a steady increase in the variety of tastes and flavours on offer. The number of food outlets 

has grown from around 25 to the current 42 in just ten years.   

“Yes, we have seen business owners come and go but over the past few years the new 

owners are investing in improving the look and feel of their business,” she says. 

“It’s also that time of year – ‘Tastes of Panmure’. The promotion came about in 2013 when I 

called Puketāpapa Local Board Member Ella Kumar and asked to reproduce their ‘Tastes of 

Puketāpapa.’  

“We have adapted the event, extending the initial two weeks to a month. We removed the 

‘signature dish’ and the ‘collect three stamps from three separate food outlets’ as we 



discovered our food businesses did not like encouraging their customers to visit other eating 

outlets.   

“In response to requests from several business owners, this year we have reduced the dollar 

spend from $10 to just $5. This promotion is a classic example of how successful promotions 

can lift the sales within a specific business sector. 

“Our ability to collect data on the dollar impact of the promotion shows irrefutably that in 

2015 there was a 48.2% increase in sales and a further 45% on top of that in 2016 for our 

local hospitality sector.  

“Keeping the promotion simple, translating the ‘how to enter information’ into Chinese, 

encouraging each and every food outlet to be part of the event and encouraging the owners 

and staff of our food outlets to get their customers to fill in the entry forms, lead to over 7,000 

entries in 2016. This year we aim to do even better!” says Chris. 

 For more information contact Chris on (09) 527 6389 or Manager@Panmure.net.nz  
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